











Mangfoldighed og kvalitet. Evaluering af tilskudsordningen for lokalradio og -tv

Per Jauert & Ole Prehn, Kgbenhavn, Kulturministeriet, 2002, 216 p., ISBN 87-7960-025-5,
(Kulturprofilen). (Ministeriet for kulturelle anliggender).

Foretager en evaluering af tilskudsordningen vedrerende lokalradio og -tv
med udgangspunkt i en vurdering af de stationer og projekter, som modtog
statte 1 1999 og 2000. Rapporten bestér af fire hoveddele. Forste del belyser
grundlaget for tilskudsordningen, dens baggrund, formal og erfaringerne fra
dens forste levedr. Anden del bestar af en raekke case-studier, der foretager
en generel beskrivelse af stationernes opbygning, malsetning og generelle
programflade, produktionsaktiviteter og ekonomiske forhold. Tredje del be-
star af programanalyser pa baggrund af indkaldte programeksempler fra de
udvalgte stationer. Fjerde del prasenterer resultatet af en rekke lytter- og
seerundersogelser pa baggrund af de sdkaldte fokusgruppeundersogelser.
Tradene samles i rapportens to sidste kapitler, der dels traekker iagttagelser
og konklusioner op, dels prasenterer en flerhed af anbefalinger, som pa
forskellig vis foreslar, at tilskudssystemet andres.

PROPTTEN

Note: Las mere om bogen pé forlagets web-adresse: http://www.kum.dk/

Northern Lights. Film and Media Studies Yearbook (2002)

Anne Jerslev (ed.), Special issue: Realism and “reality” in film and media., 275 p., ISBN 87-
7289-716-3, ISSN 1601-829X. (Kebenhavns Universitet, Institut for Film- og Medievidenskab).

The theme of the yearbook is “Realism and “reality” in film and media”. It
addresses and contributes to the increased interest, both inside and outside
academia, in questions of reality and the media in the broadest sense. This
interest is found within the institution of television where recent years
have witnessed a proliferation of documentary formats, first and foremost
socalled “reality” programs, which have attracted large audiences both in
the US and in Europe. The interest in reality is also seen within the institu-
tion of film — in the growing audience interest in documentary films. The
same interest is seen in genre hybrids mixing fictional with documentary
codes. The interest is also seen in a slight, but significant shift within
fictional TV programs and films, away from irony and intertextuality and
towards a variety of realist styles which may, simultaneously, incorporate intertextuality as well as
irony as part of their overall realism. And the interest in “reality” is seen in the growing theoretical
focus on issues of “realism” within film and media studies as well as in interdisciplinary studies
and research projects. The contributions to this year’s issue of the yearbook join these discussions
from a theoretical and an analytical point of view.

Contains the following articles: Birger Langkjer: Realism and Danish cinema, Anne Jerslev:
Dogma 95, Lars von Trier’s The Idiots and the “Idiot Project”, Torben Kragh Grodal: The
experience of realism in audiovisual representation, Johannes Riis: Is a realist film style aimed at
providing an illusion?, Mikkel Eskjer: Observing movement and time: film art and observation,
John Corner: Documentary values, 1b Bondebjerg: The mediation of everyday life: genre,
discourse, and spectacle in reality TV, John Ellis: A minister is about to resign: on the interpreta-
tion of television footage, Arine Kirstein: Decentering the subject: the current documentary
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critique of realism, Stig Hjarvard: Simulated conversations: the simulation of interpersonal
communication in electronic media, John Caldwell: New media/old augmentations: television,
the Internet, and interactivity.

Note: For further information, see: http://www.mtp.dk/

Professionel politisk kommunikation. Et studie af 20 dages valgkamp

Rasmus Jonsson & Ole Larsen, Kgbenhavn, Akademisk Forlag, 2002, 190 p., ISBN 87-500-
3696-3.

Bogen stiller skarpt pd en raekke af de nye bevagelser, der peger i retning af en professionalisering
af den politiske kommunikation. Med et praktisk afsat i valgkampen op til folketingsvalget den
20. november 2001 gar bogen bl.a. tet pa felgende punkter: 1) Partiernes kommunikations-
strategier; 2) Politisk kommunikation i praksis; 3) En spindoktors jobprofil; 4) Den politiske dags-
ordens fodekade. Bogen henvender sig til folk, der studerer, arbejder og interesserer sig for poli-
tik og kommunikation.

Note: Las mere om bogen pé forlagets web-adresse: http://www.akademisk.dk/

Mellem bager, bit og brugere. Statsbiblioteket 1977-2002

Niels Mark, Erling Midtgaard Hanssen & Niels C. Nielsen (eds) Arhus, Statsbiblioteket, 2002,
423 p., ISBN 87-7507-292-0. Note: Udgivet i anledning af Statsbibliotekets 100 érs jubilaeum den
17. juni 2002.

ﬁ@t o2 Bogen giver et kalejdoskopisk billede af Statsbiblioteket gennem de
L—‘—H—L,-K—JTJ—LH—M—LI—L seneste 25 ar: Hvilke vilkar biblioteket har arbejdet under, hvordan biblio-
MEBFENT T teket har udviklet sig og hvilke resultater der er naet, belyst gennem
BAGES artikler fra ledere, medarbejdere, samarbejdspartnere og brugere. Et

oy 9‘- ’ ’ .
% serligt kapitel behandler Statens Mediesamling og Statens Avissamlings

##ﬁ#ﬂ#%é betydning og fremtid med hensyn til bevaring og formidling af bade de tra-
e ditionelle medieformer og den digitale del af kulturarven.

:: Indeholder bl.a. felgende artikler: Eva Fonss-Jorgensen: Medier og
e R = musik pa Statsbiblioteket: et historisk rids med fokus pa formidlingen, Pe-
Bl Tk o, Grongaard: Fra Dr. Lieberkind til Rejseholdet: nedslag i Danmarks
Radios historie 1951-2001, Erling Midtgaard Hanssen: Mellem aviser, brugere og bit, Jorgen
Poulsen: Avisen: samfundets hukommelse og demokratiets mortel, Niels Ole Finnemann: Bibliote-

ket mellem veerk og netveerk.

Note: Las mere om bogen pa bibliotekets web-adresse: http.//www.statsbiblioteket.dk/
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En kampagne. Historien om en kommunikationskampagne fra teori til praksis

Chandra Benjamin Mostov, Kresten Bach Sendergaard & Seren Holm Ostergaard,
Frederiksberg, Roskilde Universitetsforlag, 2002, 205 p., ISBN 87-7867-145-0.

Gennemgar tilretteleggelsen af en informationskampagne trin for trin.
Hele vejen fra de forste strategiske overvejelser til analysearbejdet og
endelig til udferelsen af selve kampagnen. Der er tale om en kampagne,
der skulle traekke flere seere til en undervisningsprogramserie pa DR2. En
kampagne der var begrenset af et beskedent budget, men som havde en
stor mélgruppe. Bogen gér bag om kampagnen, der forenede det bedste fra
den traditionelle kampagneta@nkning og den fornyende netverkstilgang,
og grundtanken er at vise hvordan teori og praksis kan kobles sammen i en
strategisk kampagneproces.

Note: Laes mere om bogen pa forlagets web-adresse: http://www. samfundslitteratur.dk/

The Art of the Short Fiction Film. A Shot by Shot Study of Nine Modern Classics
Richard Raskin, Jefferson, N.C., McFarland, 2002, 184 p., ISBN 0-7864-1183-X.

This book is intended for anyone who is interested in the ways short fiction films tell their stories,
or who is looking for information on any of the nine films presented here.
Each film has a chapter of its own, with a shot-by-shot reproduction of the
film using a still from every shot. In most cases, an interview with the
director and an original screenplay or storyboard are also included. The
book is also intended for the student filmmaker who wants to improve his
or her own storytelling by seeing how some of the world’s best shorts tell
their stories. For readers with this goal in mind, the present work can supp-
lement the growing number of books on writing short film scripts. A new
conceptual model is also proposed here, consisting of seven parameters
for story design in the short fiction film. This model, describing seven
specific types of balance in storytelling, can be used both as an analytical framework for studying
any given short, and as a set of guidelines student filmmakers may find useful when developing
their own screenplays.

Note: For further information, see: http://www.mcfarlandpub.com/

Mindesmcerker. Tid og erindring i fotografiet

Mette Sandbye, Kobenhavn, Politisk revy, 2001, 351 p., ISBN 87-7378-211-4, (Ravens sorte
bibliotek; 54).

Selv om den digitale udvikling har gjort det muligt at skabe helt fiktive fotografier, kan vi stadig
bringes i affekt af fotografiets fremstilling af “det der var”. Bogen behandler spergsmalet om
denne realisme, som forbindes med fotografiets made at billedliggere tid, erindring og
historiefortelling pa. Netop disse temaer er centrale i samtidskunsten, hvor fotografiet spiller en
stadig sterre rolle. I bogen diskuteres en lang raekke kunstneres brug af fotografiet — med
billedeksempler af bl.a. Christian Boltanski, Shimon Attie, Sophie Calle, Larry Sultan, Igor
Savchenko, Boris Mikhailov, Ilya Kabakov og George Legrady.

Note: Las mere om bogen péa forlagets web-adresse: http://www.forlagene.dk/politiskrevy/
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Steerkere journalistik

Peder Skyum-Nielsen (ed.), Odense, Odense Universitetsforlag, 2002, 142 p., ISBN 87-7838-
695-0. (Syddansk Universitet, Institut for Journalistik).

Journalistikken er et af de vigtigste fag i et samfund, der vil veerne om
demokratiske og folkelige vaerdier. Derfor er det ogsa afgerende, at nuti-
dens journalister bliver uddannet og videreuddannet med den maksimale
dybde og kvalitet — bade til trykte medier, radio, TV og Internettets
udfordringer. Denne store opgave vil Institut for Journalistik pa Syddansk
Universitet gerne lose gennem bogens atten artikler, der forteller hvordan
man kan skabe en sterkere journalistik.

journalistik ;M‘M,W Indeholder folgende artikler: Jorn Henrik Petersen: Mediernes eller

politikernes plattenslageri?, Peter Harms Larsen: Journalistikkens
uveesen, Anker Brink Lund: Sddan bruger danskerne nyheder, Mogens N.
Pedersen: Hvad enhver ung journalist bor vide..., Peter Bro: Hvermands journalistik?, Martin
Hvidt: Samfundsvidenskabelig metode, Dominique Bouchet: Journalistikkens selvtilstreekke-
lighed: og Karl Kraus’ aktualitet, Jens Franck: Hurra for den store forskel!, Niels Chr. Larsen:
Neerkontakt med spalterne, Lise Lyngbye: Preesten og den halvnogne tyv, Lone Zilstorff:
Hverdagens tv savner vitaminer, Joachim Steenstrup og Bjarne Nielsen: En platform — flere me-
dier, Charlotte Wien: Skyd ikke pd journalisten, Henriette Schjeth: Informationsfrihed star for
skud, Gitte Meyer: Mysteriet om det afldste rum, Ebbe Grunwald: Det levende sprog — og det
dode, Johs. Nerregaard Frandsen: Nar kulturanalysen gar i fisk, Peder Skyum-Nielsen: Koncent-
rik.

Note: Las mere om bogen pa forlagets web-adresse: http://www.oup.dk/

Global Encounters. Media and Cultural Transformation

Gitte Stald & Thomas Tufte (eds) Luton, University of Luton Press, 2002, 274 p., ISBN 1-
86020-587-9.

The book takes, as its point of departure, the two different images of
,- ﬁmy . globalisation identified by Featherstone in 1995. These are, on the one

| Tartormaion S hand the image of the extension outwards of a particular culture to its
s 4 limits — the globe; and on the other hand the compression of cultures,
where things formerly held apart are now brought into contact and juxta-
position. In the first analysis the drive would seem to be towards cultural
integration, homogenisation and unification but this is contested by the
second movement where improved means of communication allow diffe-
rent cultures to meet and clash thereby increasing the contact and juxtapo-
sition between cultures. The book falls in three parts. The first part
contains overall assessments of the current globalising changes in society.
The second reflects upon the relation between globalisation, culture and the transformative role of
the media. The last part of the book is an empirical “tour de monde”, examining youth cultures in

South Africa and Denmark, Asian cultures in India and London, young ethnic minorities in
Copenhagen and the Iranian diaspora in London.

Contains among other things the following articles: Gitte Stald and Thomas Tufte:
Introduction, Jonathan Friedman: Globalisation and the making of a global imaginary, John
Degnbol-Martinussen: Globalisation, state autonomy and development, Stig Hjarvard: Mediated
encounters: an essay on the role of communication media in the creation of trust in the “global
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metropolis”, Terje Rasmussen: Internet as a world medium, Gitte Stald: The world is quite

enough: young Danes, media and identity in the crossing between the global and the local, Nor-
bert Wildermuth: Negotiating a glocalised modernity: images of the “new” Indian woman on
satellite television, Thomas Tufte: Ethnic minority Danes between diaspora and locality: social

uses of mobile phones and Internet.

Note: For further information, see: http://www.ulp.org.dk/

Annan ny litteratur

Albzk, Erik; Munk Christiansen, Peter; Togeby,
Lise: Eksperter i medierne: dagspressens brug af
forskere 1961-2001. Arhus, Magtudredningen,
2002, 69 p., ISBN 87-987581-9-5. (Arhus Univer-
sitet, Institut for Statskundskab).

MEDIA + NEWSPAPERS « NEWS COVERAGE
* SCIENTIFIC INFORMATION

Briigger, Niels (ed.); Bedker, Henrik (ed.): The
Internet and society?: questioning answers and
answering questions. Arhus, The Centre for Inter-
net Research, 2002, 56 p., ISBN 87-91163-05-6,
(Papers from The Centre for Internet Research; 5),
ISSN 1601-5371. (Arhus Universitet, Institut for
Informations- og Medievidenskab, Center for
Internetforskning/CFI).

Through the concepts of materiality, community,
modernity and the public sphere, the four essays in
this volume engage critically with some of the over-
all frames for understanding the internet-society
nexus that James Slevin puts forward in his book
“The Internet and Society” (2000). Contains the
following articles: James Slevin: The Internet and
society: central themes and issues, Niels Briigger:
Does the materiality of the Internet matter?, Henrik
Bodker: Rheingold, Slevin and the online community
as organism, Niels Ole Finnemann: Perspectives on
the Internet and modernity: late modernity, post-
modernity or modernity modernized?, Jakob Linaa
Jensen: The public sphere, deliberation and the
Internet, James Slevin: 4 response.

MEDIA + SOCIETY * CULTURE * INTERNET

Christiansen, Hans-Christian: Tegneseriens cestetik.
Kebenhavn, Museum Tusculanums Forlag, 2001,
169 p., ISBN 87-7289-653-1, (Teori & @stetik;
11), ISSN 0908-8865. Note: En revideret udgave af
forfatterens Ph.D.-athandling.

Tegneserien belyses i forhold til to perspektiver:
Pa den ene side beskrives tegneseriens egenart og
serlige @stetik pa tvers af mediets historiske
udvikling. Pa4 den anden side skildres tegneserie-

mediets samspil med andre kunstarter: moderne
billedkunst, fotografi og litteratur.
COMICS * AESTHETICS * THEORY « NARRATOLOGY

Jensen, Hans: Barnet og idioten: danske dogme-
film i neerbilleder. Arhus, Systime, 2001, 138 p.,
ISBN 87-616-0314-7, (Systimes filmbibliotek).

FILMS « FILM GENRES ¢ FILM PRODUCTION -
HISTORY

Kjerulf Petersen, Lars: Technokultur: musikken,
feellesskabet, samfundet. Kebenhavn, Multivers,
2001, 195 p., ISBN 87-7917-033-1.

En kultursociologisk undersegelse af technomusik-
ken og technokulturen i et forseg pa at bidrage til
en forstaelse af det samfund som technoen udspring-
er af.

POPULAR MUSIC « MUSIC VIDEOS + SOCIOLOGY
* SEMANTICS

Kudahl, Helge J.: Richs-billeder og andre danske
reklamesamlebilleder. Kobenhavn, Rhodos, 2000,
151 p., ISBN 87-7245-820-8.

ADVERTISING « PICTURES
* VISUAL COMMUNICATION « HISTORY

Lundgreen-Nielsen, Kay: Tro eller blendveerk?:
Danmark og Den Spanske Borgerkrig 1936-1939:
en undersogelse af den danske presses og den
danske regerings holdning. Odense, Odense
Universitetsforlag, 2001, 472 p., ISBN 87-7838-
566-0, (Odense University studies in history and
social sciences; 236), ISSN 0078-3307.

En undersogelse af Den Spanske Borgerkrig set fra
Danmark. Et vasentligt udsnit af den danske presse
underseges med henblik pa dens holdninger til
udviklingen i Spanien. Det vises hvordan de fleste
af disse aviser udmerket forstod, at striden i Spa-
nien var langt mere indviklet end krigens parter
gerne ville have den til at fremstd som. Med en
effektiv propaganda og mediekrig lykkedes det at
slare, hvad det var der foregik.
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NEWSPAPERS « NEWS COVERAGE « WAR ¢ HISTORY

Nielsen, Flemming Steen (ed.): Grafiana: darbog
for Danmarks Grafiske Museum/Dansk Pressemu-
seum 2001. Odense, Danmarks Grafiske Museum/
Dansk Pressemuseum, 2001, 135 p., ISBN 87-
90464-16-8. (Danmarks Grafiske Museum; Dansk
Pressemuseum).

Arbogen bringer artikler om de trykte og elektroni-
ske medier og deres historie, samt anmeldelser af
ny litteratur pa omradet. Indeholder folgende
artikler: Henrik Horstboll: Trykkefrihedens bogtryk-
kere og skribenter 1770-1773, Ulrik Lehrmann:
Den unge Henrik Cavling og det moderne
gennembrud i dansk journalistik, Jette Drachmann
Sellinge: Verden i fokus: drets pressefoto.: analy-
tiske kommentarer til en arbogsserie, Henrik Birk-
vig: To kulturmarkerer: “snabel-a” og “euro-teg-
net”, Johann Roppen: Med stiftelser kan det gad
lukt i fortapelsen, Mikael Kristensen: Mestermcer-
ker i danske bogbind: forarbejder til en registre-
ring, Claus Becker: For Aktuelt blev frit: om 24 ar
ved den socialdemokratiske presse og starten af
Aktuelt.

PRESS « MASS MEDIA « GRAPHIC DESIGN
* HISTORY

Takke, Jesper; Holmqvist, Berit: Nyhedsgrupper
set som selvorganiserende interaktionssystemer:
en analysestrategi baseret pa sociologisk system-
teori. Arhus, Center for Internetforskning, 2002,
46 p., ISBN 87-91163-04-8, (Skrifter fra Center
for Internetforskning; 4), ISSN 1601-5371. (Arhus
Universitet, Institut for Informations- og
Medievidenskab, Center for Internetforskning/CFI).
INTERACTIVE MEDIA ¢ SOCIAL INTERACTION

* COMMUNICATION THEORY ¢ INTERNET

Vision 2000: TV 2 ind i det nye arhundrede: TV 2s
oplaeg til det kommende medieforlig. Odense, TV
2/Danmark, 1999, 20 p. + app. 40 p. (TV 2/Dan-
mark).

BROADCASTING ORGANIZATIONS
* BROADCASTING POLICY « PUBLIC SERVICE
* COMPETITION

Artiklar

Andersen, Tem Frank (ed.); Borker, Lisbet (ed.);
Hjarvard, Stig (ed.): Tema: Reality-tv. Mediekultur
(2002)34, temanummer, 119 p., ISSN 0900-9671.
(Sammenslutningen af Medieforskere i Danmark/
SMID).

En samling artikler der behandler fanomenet real-
ity-TV. Preasenterer forskellige bud péd, hvordan
reality-tv kan forstds i genremassig henseende —

bade i forhold til dokumentarisme og fakta/fiktion.
Intertekstualitet og flermedialitet berores i flere af
artiklerne, ligesom realitys forhold til virkeligheden
og til seerne bliver diskuteret. Der gives ikke en
endegyldig definition af hvad reality-tv er, men de
forskellige bidrag belyser hver is@r og tilsammen
feenomenet som en hybridform, der fylder meget i
sendefladerne. Reality-tv har sin forhistorie i de
genrer, som hybriden konstrueres pa baggrund af,
og derfor spiller intertekstualitet en stor rolle i
artiklerne. Maarten Reesink: Hinsides post-Big
Brother-syndromet: produktion og reception af Big
Brother i Nederland, Arild Fetveit: Det kannibal-
ske gje: virkelighedsshow, eksperimentfjernsyn og
den nye krerativitet i fjernsynsunderholdningen,
Anne Jerslev: Autenticitetsstrategier i Robinson
Ekspeditionen 2000, Lars Holmgaard Christensen:
Den lidt for virkelige reality, Birgitte Knudsen:
“Man tager virkeligheden og gor den til en god
historie”, Ib Bondebjerg: Med politiet i “virkelig-
heden”:
Larsen: Virkeligheden pad spil: isceneseettelse af

reality-tv og kriminalitet, Peter Harms

virkeligheden i tv-programmer — fra journalistik
til underholdning, Stig Hjarvard: Seernes reality.

TELEVISION PROGRAMMES « DOCUMENTARISM
* DOCUDRAMAS « TELEVISION GENRES

Cheney, George; Christensen, Lars Theger: Public
relations as contested terrain: a critical response.
In: Heath, Robert L.; Vasquez, Gabriel M. (eds.):
Handbook of public relations, Thousand Oaks, Sage
Publications, 2001, 802 p., ISBN 0-7619-1286-X,
pp. 167-182.

PUBLIC RELATIONS « ADVERTISING « MARKETING

+ ORGANIZATIONAL COMMUNICATION

Cheney, George; Christensen, Lars Theger:
Organizational identity linkages between “internal”
and “external” organizational communication. In:
Jablin, Fred M.; Putnam, Linda L. (eds.): The new
handbook of organizational communication:
advances in theory, research, and methods,
Thousand Oaks, Sage Publications, 2001, 911 p.,
ISBN 0-8039-5503-0, pp. 231-269.
ORGANIZATIONS ¢ IDENTITY « MARKETING

* ORGANIZATIONAL COMMUNICATION

Christensen, Lars Theger; Askegaard, Seren: Cor-
porate identity and corporate image revisited: a
semiotic perspective. European Journal of Marke-
ting 35(2001)3/4, ISSN 0309-0566, pp. 292-315.

ORGANIZATIONS « IDENTITY « MARKETING
« SEMIOLOGY

Raskin, Richard (ed.): Po.v.: A Danish journal of
film studies (2002)13, 142 p., ISSN 1396-1160.
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(Arhus Universitet, Institut for Informations- og
Medievidenskab).

Contains the following articles: Richard Raskin:
An interview with Elefteria Kalogritsa on “The
Face of Time”, Mette Bahnsen and Kirsten Seren-
sen: Time, body and experience in "The Face of
Time”, Thomas Bjerner: "The Face of Time” and
life’s trajectory, Edvin Vestergaard Kau: 4 moving
picture: life between birth and death, Richard
Raskin: An interview with David Greenspan on
"BeanCake”, Mark Le Fanu: "Bean Cake”, or the
emperor’s new clothes, Anemone Platz: "Ohagi”:
glimpses of a not-so-old Japan, 1b Bondebjerg: 4
visual Kafka in Poland, Laurence Green: Kieslow-
ski’s "Grey”, Antti Ponni: On "Wind”: a question

of ethics, Richard Raskin: An interview with Alison
Maclean on “Kitchen Sink”, Kirsten Serensen,
Mette Bahnsen, Henrik Holch, Gitte Hvid and Lise
Otte: Guidelines for producing a short documen-
tary, David Wingate: Confessions of a teacher:
“"Documentarists” and “Fictionalists”: thoughts
about selecting students for a documentary course.

FILMS « SHORT FILMS « FILM DIRECTORS
* FILM PRODUCTION

Tufte, Thomas: Entretenimento-educacao e parti-
cipacao: avaliando a estrategia de comunicacao de
“Soul City”. Revista Brasileira de Ciencias da Comu-
nicacao 24(2001)2, ISSN 0102-6453, pp. 11-43.

TELEVISION SERIALS « EDUCATION « SOCIAL
CHANGE « RECEPTION
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Finland

Dokumentalist: Eija Poteri

Communicating Health and New Genetics

Mariam Ginman & Esa Viiliverronen (eds.), Proceedings, workshop 17-18th September 2001,
Turku. Abo, Abo Akademi, 2002, 165 p., ISBN 952-12-1022-2, (Finnish Information Studies;
20), ISSN 1238-9226.

Includes articles: Michael Mike: Communicating genes: from ‘science
and society’ to ‘ethnoepistemics’; Franklin Sarah: Dolly's body: gender,
genealogy and the new capital, Esa Viliverronen: From great promise to
risky business: stories of the “Golden Calf”; Aart Jan de Heer: Commun-
ication barriers in the market for functional foods: the dilemma of using
health claims in business-to-consumer communication, Sinikka Torkkola:
Construction of patienthood in health journalism; Mariam Ginman:

COMMUNICATING HEALTH AND
NEW GENETICS

Health, information and social capital, Stefan Ek: The sence of

coherence: a cap-bridging concept between health and information. Kris-

M tina Eriksson-Backa: Aiming at a healthy life: using and understanding
health messages. Agusta Palsdottir: Health promotion in Iceland. Margit

Mustonen: Searching for health information on the Web.

E-mail for book orders: taju@uta.fi

Etnisyys ja rasismi journalismiss [Ethnicity and racism in journalism]

Pentti Raittila (ed.), Tampere, Tampereen yliopisto, 2002, 220 p., ISBN 951-44-5338-7,
(Suomen journalistiliitto, Mediakriittinen julkaisusarja; 6). (University of Tampere, Department
of Journalism and Mass Communication, Journalism Research and Development Centre; The
Union of Journalists in Finland).

The book is a result of a project conducted by Pentti Raittila. The articles are: P. Raittila: Ethnic
topics and journalism in Finnish journalism in 2000; Karina Horsti: Immigration journalism — a
temporary phase before multicultural journalism; Eeva Ahola: Romany refugees as objects of te-
levision news; Sanna Rummakko: Ingrian remigrants’ marginalization in televisions current
affairs programmes; Mia Ahola: Ethnicity in sport journalism — Sevilla’s world championship
competitions in newspapers, Anna-Maria Pekkinen: White power on the Internet; Pentti Raittila,
Karina Horsti & Sari Pietikédinen: Is journalism good enough?

More information and book orders: granum.uta.fi
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Laman julkisivut. Media, kansa ja eliitit 1990-luvun talouskriisissi [ The facades
of economic depression. People and elites in the economic crisis in (19)90s]

Ullamaija Kivikuru (ed.), Helsinki, Palmenia-kustannus, 2002, 319 p., ISBN 951-45-9803-2,
(Helsingin yliopiston Tutkimus- ja koulutuskeskus Palmenia, Oppimateriaaleja; 115), ISSN 1457-
3407. (University of Helsinki, Department of Communication).

The book consists of articles written by scholars envolved in the project
called “The economic crisis of the 1990°s: how it was experienced, how
media reported on it”. Articles are: Minna Aslama & Ullamaija Kivikuru:
The frames of the depression publicity — Finnish media landscape in the
1990s; Sanna Valtonen: Unemployment and the politics of access in Hel-
| | singin Sanomat; Tuija Parikka: Economic decline and gender in the
o % ’k " discussions over equality and welfare in Helsingin Sanomat, Inka
JULKISIVUT Salovaara-Moring: The geography of depression — time, place and seman-
tics economics of media; Laura Raittila: Television news reporting over
s the collapsing of the Eka’s saving fund; Katja Pehrman: The illustration of
work in Helsingin Sanomat; M. Aslama, U. Kivikuru & S. Valtonen: Three
viewpoints over the experiences of economic crisis; T. Parikka: Long unemployed men and women
remembering economic crisis and how it was reported by media; Anu Kantola: Political elite and
the publicity of economic crisis; Maija Koski: Citizens’ viewpoint — when politicians did fall
down.

Publisher’s web site: www.palmenia.helsinki.fi

Mediaetiikan kipupisteet [The pain spots of media ethics]

Kaarle Nordenstreng & Ari Heinonen (eds.), Tampere, Tampereen yliopisto, 2002, 185 p.,
ISBN 951-44-5362-X, (Tampereen yliopisto, Tiedotusopin laitos, Julkaisuja C; 35), ISSN 0358-
4593. (University of Tampere, Department of Journalism and Mass Communication).

This is a discussion book based on a serial of lectures held in the Univer-
sity of Tampere, autumn 2001. The book reviews media ethics from five
perspectives: 1. Privacy/freedom of speech, 2. Otherness in media, 3.
Does ethics reduce competition?, 4. Net media and ethics, 5. Self-regula-
tion or what-so-ever regulation? Lecturers were: Matti Wuori, Satu Hassi,
n Ahti Saarenpéd, Minna Nikunen, Maila-Katriina Tuominen, Hanna Nikka-
nen, Erkki Laatikainen, Jari Niemeld, Yrsa Stenius, Jukka Kemppinen,
Johanna Korhonen, Jukka Huhta, Olli Méenpad, Kalevi Kivisto and Elina
Hirvonen. The book includes also two case studies: Marja Hékkinen: The
case of Vappu Taipale in public; Tiina Karvinen: Journalists and self-
regulation in Tampere.

The whole publication is available also on the Internet: tampub.uta.fi

151



Media Firms. Structures, Operations and Performance

Robert G. Picard (ed.), Mahwah, New Jersey, Lawrence Erlbaum , 2002, 267 p., ISBN 0-8058-
4165-2. (World Media Economics Conference, 5, Turku, 2002).

The conference report includes three Nordic articles: Terje Gaustad: Joint
product analysis in the media and entertainment industries — joint value
creation in the Norwegian film sector; Jan E.S. Helgesen: The internatio-
nalisation of Norwegian newspaper companies; Mikko Gronlund: Custo-

Media Fii'm mer satisfaction, price and financial performances — a study of firms in

Structures, Operations, and Performance

the Finnish printing industry companies. Other authors are: Allan Brown,
Richard van der Wurff, Angel Arrese & Mercedes Medina, Piet Bakker,
Marina Pavlikova, Alan B. Albarran & Terry Moellinger, Li Chuan
(Evelyn) Mai, David H. Goff, Aldo van Weezel, Anastasios E. Politis and
Robert G. Picard.

Publisher’s web site: www.erlbaum.com

The Politics of Metaphor. Biotechnology and Biodiversity in the Media

Iina Hellsten, Tampere, University of Tampere, 2002, 170 p., ISBN 951-44-5379-4, (Acta
Universitatis Tamperensis; 876), ISSN 1455-1616. (University of Tampere, Department of Jour-
nalism and Mass Communication). Note: Doctoral dissertation.

The dissertation discusses the role of metaphors as mechanisms of communication between the
sciences and the mass media. Metaphors are considered as dynamic and flexible tools of commun-
ication between the systems of science and the mass media. In particular, the study focuses on the
public representations of biosciences, in particular modern biotechnology and biodiversity
conservation in the 1990s.

The whole publication is available also on the Internet: http://acta.uta.fi/

The Regional Newspaper in Post-Soviet Russia. Society, Press and Journa-
lism in the Republic of Karelia 1985-2001
Jukka Pietilidinen, Tampere, Tampereen University Press, 2002, 533 p., ISBN 951-44-5454-5 ,

(Media Studies), ISSN 1456-954X. (University of Tampere, Department of Journalism and Mass
Communication). Note: Doctoral dissertation.

This study explores the changes which took place in the Russian press and
journalism during the period of political reforms (1985-1991) and after
" the collapse of the Soviet Union. The study is focused on the regional
level and uses the Republic of Karelia as a case. In Karelia the number of
. regional newspapers published in Russian grew from two to eleven and in
. the number of those in Finnish or Karelian from one to three. The
development has been similar in other regions as well. According to an
: | analysis of factors influencing the local newspaper publishing the
circulation of local newspapers is higher in areas with the earlier traditions
I of newspaper publishing, the development of civil society and the
economic welfare. Theoretically the study is based on the notion that the
Soviet Union was a fake modern society and its modern features, like the extensive use of mass
media, were partly rituals with little modernising impact.

The Regiono! Newspaper
i sslo

The whole publication is available also on the Internet: http://acta.uta.fi/
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Svenska medier i Finland

Tom Moring & Andrea Nordqvist (red.), Helsingfors, Svenska social- och kommunalhdgskolan
vid Helsingfors universitet, 2002, 238 p. + app. 18 p., ISBN 952-10-0350-2, (SSKH, Skrifter; 13),
ISSN 1235-0966. (University of Helsinki, Swedish School of Social Science).

Denna bok, skriven av sakkunniga inom medievérlden samt av mediefor-
skare, dr en introduktion till den unika finlandssvenska medieviarlden och
den finlandssvenska publikens medievanor. Boken innehéller foljande ar-
tiklar: Tom Moring & Ullamaija Kivikuru: Svenskfinland — ett vérldsrekod
i medier; Karl Erik Gustafsson: Finlandssvenska medier i jadmforande per-

13

Svenska medier
i Finland

spektiv, Andrea Nordqvist: Finlandssvenska tidningar i historiskt per-

spektiv, Andrea Nordqvist: Finlandssvenska etermedier i historiskt per-
spektiv; Unni Malmgren: Finlandssvenska dagstidningars ekonomi; Ma-
ya fland , ria Wasstrom: Aland — ett sirpriglat medielandskap; Andrea Nordqvist:
Newswesseiuann - Tvdsprakiga  finlandssvenskars  tidningsldsning; Andrea Nordqvist:

Tvasprdkiga finlandssvenskars radio- och TV-bruk; Ann-Charlotte Hele-
nius: Ndr valet star mellan Aku och Kalle — sprdkval i tvdasprdkiga familjer; Birger Tholix: Och

VASABLADET

uppdragsansvaret? samt Tom Moring: Svenska medier infor nya medieteknologier.

Mer information och bestdllningar: sskh.helsinki.fi

Terveysviestintii [Health communication]
Sinikka Torkkola (ed.), Helsinki, Tammi, 2002, 193 p., ISBN 951-26-4854-7.

%M_ The book approaches health communication from various theoretical

points of view. The most authors are scholars in the field of communica-

Y Lt e tion or of health. Articles are: Seija Sukula: A4 participating customer;
Marita Poskiparta: 4 change becomes through information; Johanna
Ruusuvuori: Interaction at doctor’s appointment;, Pirjo Nikander:
' . Multiprofessional communication — cooperation and decision making in
. social and health service; Sinikka Torkkola: Health journalism; Risto

| Kunelius & Mika Renvall: Health service — publicity, politics and citizens;

JeIvers

Tarja Nordman: Communication in the organization of health service,
Margit Mustonen: Health information on the Internet; Tarja
Mansikkamaéki: Professionals in media.

Editor’s web site: www.uta.fi/~tisito/tervek.html
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Typografia. Kielti vai visuaalisuutta [Typography. Language or visuality]

Riitta Brusila (ed.), Porvoo, WSQOY, 2002, 157 p., ISBN 951-0-26524-1, (Lapin yliopiston taiteiden
tiedekunnan julkaisuja, B; 3), ISSN 1457-0068. (University of Lapland, Faculty of Art and Design).

TYPOCREGNIVN

Kielté vaifdl ut

The book consists of five originally Finnish articles and two translated
chapters written by Jan Tschichold (1902-1974), a German classic in the
field of typography. The Finnish articles are: Riitta Brusila: Jan
Tschichold, a modernist and a classic; Riitta Brusila: Typography as a
cultural language; Markus Itkonen: “Old” and “new” typography; Jorma
Hinkka: The other language of graphic designer; Jari Laarni: Impact of the
graphic design on effectiveness of reading.

Publisher’s web site: www.wsoy.fi/ammattikirjat

Annan ny litteratur

Aslama, Minna; Karlsson, Michael: Suomalainen
tv-tarjonta 2000. [=Finnish television supply 2000.]
Helsinki, Liikenne- ja viestintdministerio, 2001, 82
p., ISBN 951-723-411-1, (Liikenne- ja viestinti-
ministerion julkaisuja, 2001; 41), ISSN 1457-7488.
(Ministry of Transport and Communications). Note:
The whole publication is available also on the
Internet: www.liikenneministerio.fi. English sum-
mary. Svensk sammanfattning.

TELEVISION « TELEVISION PROGRAMMES

Coogan, Kaisa; Kangas, Sonja: Nuoret ja kommuni-
kaatioakrobatia: 16-18 vuotiaiden kénnykka- ja
internetkulttuurit. [=Young Finnish communication
acrobats believe in wireless future with mobile phones
and Internet.] (Helsinki), Nuorisotutkimusverkosto,
Elisa Communications, 2001, 99 p., (Elisa tut-
kimuskeskus, Raportti; 158). Note: Available only on
the Internet: http://www.alli.fi/nuorisotutkimus/julkai-
sut/akrobatia.pdf. English summary, pp. 88-92.

YOUTH « MOBILE TELEPHONES « INTERNET

Forsgard, Nils Erik: Alias Finkelstein: studier i
antisemitisk retorik. [=Alias Finkelstein: studies
on antisemitic rhetoric.] Esbo, Schildts, 2002, 175
p., ISBN 951-50-1272-4.

RHETORIC « PRESS « NEWSPAPERS « HISTORY

Gronlund, Mikko; Toivonen, Timo Einari; Inmacu-
lata, Higueras; e.a.: Mainostava Suomi: alueellisten
mainosmarkkinoiden rakenne. [=Advertising Fin-
land: the structure of regional advertising markets.]
Helsinki, Liikenne- ja viestintdministerio, 2002, 120
p-, ISBN 951-723-789-8, (Liikenne- ja viestintimi-
nisterion julkaisuja, 2002; 26), ISSN 1457-7488.

Note: The whole publication also on the Internet:
www.litkenneministerio.fi. English summary.

ADVERTISING « MARKETS « REGIONS

Hiltunen, Ari: Aristotle’s poetics, story design and
audience appeal: a story strength theory. Tampere,
University of Tampere, 2002, 166 p., ISBN 951-
44-5304-2, (Acta Universitatis Tamperensis; 857),
ISSN 1455-1616. (University of Tampere, Depart-
ment of Journalism and Mass Communication).
Note: Doctoral dissertation.

This study has taken an Aristotelian approach to
popular storytelling. The narrative has been regar-
ded as means to bring about enjoyment which could
be achieved and intensitied through manipulation.
Expecially this study has tried to explore the nature
of the enjoyment of the Hollywood narrative which
is mostly used by the movie industry in its attempt
at profit maximisation.

NARRATOLOGY ¢ FILMS « AUDIENCE RESEARCH -
AUDIENCE REACTION

Jakobson, Valeria: Role of the Estonian Russian-
language media in the integration of the Russian-
speaking minority into Estonian society. Tampere,
University of Tampere, 2002, 136 p., ISBN 951-
44-5312-3, (Acta Universitatis Tamperensis; 858),
ISSN 1455-1616. (University of Tampere, De-
partment of Journalism and Mass Communication).
Note: Doctoral dissertation.

This study focuses on the role of the Estonian
Russian-language media in the integration of the
Russian-speaking minority into Estonian society.
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The study consists of a theoretical-methodological
overview and four articles.

LINGUISTIC GROUPS « MEDIA RESEARCH ¢ PRESS
* MINORITY GROUPS

Juholin, Elisa: Communicare!: C!: viestint strate-
giasta kdytdntoon. [=Communicare!: C!: communi-
cation from strategy to practice.] Helsinki, Infovies-
tintd, 2001, 319 p., ISBN 952-5123-38-3.
COMMUNICATION « COMMUNICATION PLANNING -«
ORGANIZATIONS « ORGANIZATIONAL
COMMUNICATION

Kasesniemi, Eija-Liisa; Rautiainen, Pirjo: Kdnnyssa
piilevit sanomat: nuoret, véline ja viesti. [=Messa-
ges on the young people’s mobile telephones.] Tam-
pere, Tampereen yliopisto, 2001, 238 p., ISBN 951-
44-5207-0.

MOBILE TELEPHONES * YOUTH « COMMUNICATION

+ RESEARCH

Kotilainen, Sirkku (ed.): Kohti viestintikompe-
tenssia: tavoitteita ja kdytdnt6jd eri kouluasteilla.
[=Towards the communication competence: targets
and practices on the different school levels.] Tam-
pere, Tampereen yliopisto, TYT, 2002, 177 p., ISBN
951-44-5267-4, (Tampereen yliopisto, TYT, Julkai-
susarja A; 2002, 2), ISSN 0358-6626. (University
of Tampere, the Institute for Extension Studies).

The book consists of 12 articles written by media
education practitioners and researchers. The authors
are Reijo Kupiainen, Sara Sintonen, Tuula Ruusu-
nen, Anne Jyrkidinen, Annukka Airas, Timo Laine,
Seija Pylkkd, Maritta Kivinen- Wahlroos, Outi
Lepomiki, Eero Soininen, Piivi Toivonen and Anna
Liisa Karjalainen.

COMMUNICATION COMPETENCE
* MEDIA EDUCATION ¢« PRIMARY EDUCATION
* SECONDARY EDUCATION

Lehtonen, Mikko: Post scriptum: kirja medioi-
tumisen aikakaudella. [=Post scriptum: book in the
age of media.] Tampere, Vastapaino, 2001, 233 p.,
ISBN 951-768-087-2.

LITERATURE « BOOKS « MEDIA « MEDIA CULTURE

Louhimies, Lemmikki: Nosta luovuuden taikuri-
nhattua, kautta spatiumin!: visuaaliset kohtauskortit
elokuvakésikirjoituksen opetuskokeilussa. [=Visual
scene cards in the teaching experiment of film manu-
script writing.] Tampere, Tampereen ammattikor-
keakoulu, 2001 , 202 p., ISBN 952-5264-11-4,
(Tampereen ammattikorkeakoulun julkaisuja, Sar-
ja A, Tutkimuksia, 2002; 2), ISSN 1456-0011.
(Tampere Polytechnic).

FILMS « EDUCATION ¢ SCRIPTS « FILM PRODUCTION

Muikku, Jari: Musiikkia kaikkiruokaisille: suoma-
laisen populaarimusiikin dénitetuotanto 1945-1990.
[=Music for all tastes: the production of Finnish
popular music recordings 1945-1990.] Helsinki,
Gaudeamus, 2001, 359 p., ISBN 951-662-811-7.

MUSIC « MUSIC INDUSTRY « HISTORY

Ollila, Riitta: Freedom of speech and protection of
privacy: in convergence of electronic communi-
cations. Rovaniemi, University of Lapland, Faculty
of Law, 2001, 351 p., ISBN 951-634-805-X, (Acta
Universitatis Lapponiensis; 41), ISSN 0788-7604.
(University of Lapland, Faculty of Law). Note: Doc-
toral dissertation.

This study deals with the freedom of speech and
protection of privacy in the information society.
The evolution of telecommunications as one aspect
of' mass communications besides the traditional print
and broadcasting media sets the framework for this
study.

FREEDOM OF SPEECH « COMMUNICATION
* COMMUNICATION NETWORKS
* INFORMATION SOCIETY

Picard, Robert G.: Evolution of renevue streams
and the business model of newspapers: the U.S.
industry between 1950-2000. Turku, Turun kaup-
pakorkeakoulu, 2002, 33 p., ISBN 951-738-850-0,
(Turun kauppakorkeakoulu, Yritystoiminnan tutki-
mus- ja koulutuskeskus, Keskusteluja, C; 2002, 1),
ISSN 1456-4793. (Turku School of Economics and
Business Administration).

NEWSPAPERS « ECONOMICS « MEDIA INDUSTRY

Piispa, Matti: Liikenneturvallisuus aiheena sano-
malehdissd: tapauskuvauksia ja padtelmid vuodelta
2000. [=The safety of traffic as a subject in the
newspapers: case studies and conclusions in 2000.]
Helsinki, Liikenne- ja viestintdministerio, 2001, 76
p-, ISBN 951-723-608-5, (Liikenne- ja viestintimi-
nisterion mietintéja ja muistioita, 2001, B; 21),
ISSN 1457-7496. (Ministry of Transport and Com-
munications). Note: The whole pulication is also
on the Internet: www.litkenneministerio.fi. English
summary.

NEWSPAPERS « TRAFFIC

Raittila, Pentti (ed.); Hokkanen, Pekka (ed.); Kojo,
Matti (ed.); e.a.: Ydinjateihme suomalaisittain.
[=The nuclear waste miracle in a Finnish way.]
Tampere, Tampere University Press, 2002, 148 p.,
ISBN 951-44-5289-5. (University of Tampere,
Department of Journalism and Mass Communi-
cation).

The book consists of the articles: Matti Kojo: Buil-
ding the acceptability of the final placement plan
of the nuclear waste in the Posiva Oy’s information
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material; Pentti Raittila: The role of journalism in
the nuclear waste discussion: a medium of view-
points or an organizer of interaction?; Pentti Rait-
tila & Petteri Suominen: The discussion over the
decision of the final placement of the nuclear waste
in the parliamentary and in the media.

NUCLEAR TECHNOLOGY * ENVIRONMENT
* JOURNALISM « MEDIA

Rantanen, T.; Ell4, H.; Engblom, L-A_; e.a.: Evalua-
tion of media and communication studies in higher
education in Finland. Helsinki, Edita, 2002, 130 p.,
ISBN 951-37-3726-8, (Publications of the Finnish
Higher Education Evaluation Council, 2002; 7),
ISSN 1457-3121. Note: Also available on the Inter-
net: http://www.kka.fi/pdf/julkaisut/KKA 702.pdf
EDUCATION « COMMUNICATION « MEDIA

* UNIVERSITIES

Savolainen, Tarja: Jadmereltd Cannesiin: naiset
elokuvaohjaajina Suomessa ennen vuotta 1962.
[=From Polar Ocean to Cannes: women as film
directors in Finland before 1962.] Helsinki, Hel-
singin yliopisto, 2002, 200 p., ISBN 952-10-0548-
3, (Helsingin yliopisto, Viestinnin laitos, Viestin-
nén julkaisuja; 7), ISSN 1457-2184. (University of
Helsinki, Department of Communication). Note:
Doctoral dissertation.

The author has studied early Finnish film history
from feminist point of view. The ordinary film
history doesn’t know many female film directors in
Finland before 1962, but still they exist there: Glo-
ry Leppdnen, Ansa Ikonen and Ritva Arvelo directed
long films. Eva-Lisa Viljanen and Brita Wrede
worked in the field of short films.

FILMS « FILM DIRECTORS ¢« WOMEN « HISTORY

Soikkeli, Markku: Miten puhua huumeista. [=How
to talk about drugs?] Helsinki, Stakes, 2002, 95 p.,
ISBN 951-33-1306-9.

DRUGS + EDUCATION « HEALTH INFORMATION
* YOUTH

Suomela, Julitta: Rajantakainen Venija: venéldis-
ten emigranttien aatteellis-poliittiset mielipiteet
Euroopan venildisissd sanomalehdissd vuosina
1918-1940. [=Russia abroad: the ideological and
political views of Russian emigrants in European
Russian newspapers in 1918-1940.] Helsinki, Suo-
malaisen kirjallisuuden seura, 2001, 266 p., ISBN
951-746-245-X, (Bibliotheca historica; 67), ISSN
1238-3503. Note: Doctoral dissertation. English
summary.

The subject matter examined in this study is the
thoughts and opinions of Russians who had fled to
Europe in the Russian emigrant press, specifically
on the basis of the perspective gained from news-

papers during the inter-war period between 1918
and 1940.

NEWSPAPERS ¢ PRESS « REFUGEES ¢ HISTORY

Suoranta, Juha; Lehtiméki, Hanna; Hakulinen,
Sampsa: Lapset tietoyhteiskunnan toimijoina.
[=Children as agents in the information society.]
Tampere, Tampereen yliopisto, 2001, 211 p., ISBN
951-44-5221-6, (Tampereen yliopisto, Tietoyhteis-
kunnan tutkimuskeskuksen tyoraportteja, 2001; 16).
(University of Tampere, Information Society
Research Centre).

INFORMATION SOCIETY + CHILDREN « MEDIA

Telekommunikationsstatistik 2001. [=Telecom-
munication statistics 2001.] Helsinki, Kommuni-
kationsministeriet, 2001, 90 p., ISBN 951-723-441-
4, (Kommunikationsministeriets publikationer,
2001; 51), ISSN 1457-7488. (Ministry of Trans-
port and Communications). Note: The whole report
is available on the Internet: www.litkenneministe-
rio.fi (in Swedish).

INTERNET « TELECOMMUNICATION

« TELECOMMUNICATION INDUSTRY

« MOBILE TELEPHONES

Uuttu, Anu: Kaapelitelevisiotoiminta Suomessa
vuonna 2000. [=Cable television in Finland in
2000.] Helsinki, Liikenne- ja viestintdministerid,
2001, 36 p., ISBN 951-723-408-2, (Liikenne- ja
viestintdministerion julkaisuja, 2001; 38), ISSN
1457-7488. (Ministry of Transport and Communi-
cations). Note: The whole publication is available
also on the Internet: www.liikenneministerio.fi.
English summary. Svensk sammanfattning.

COMMUNICATION ¢ CABLE TELEVISION

Wallenius, Jaana: Tidningar pa webben: en analys
av de finlandssvenska dagstidningarnas webb-
platser. [=Newspapers on the Internet: an analysis
of Finnish Swedish newspapers’ Internet pages.]
Helsingfors, Helsingfors Universitet, 2001, 98 p. +
app. 10 p., ISBN 952-10-0348-0, (SSKH, Med-
delanden; 60), ISSN 1235-3892. (University of
Helsinki, Research Institute, Swedish School of
Social Science).

WORLD WIDE WEB « NEWSPAPERS « INTERNET
« LINGUISTIC GROUPS

Vanhanen, Hannu: Kuvareportaasin (r)evoluutio.
[=The (r)evolution of photo reportage.] Tampere,
Tampereen yliopisto, 2002, 205 p. + app. 48 p.,
ISBN 951-44-5405-7, (Acta Universitatis Tam-
perensis; 882), ISSN 1455-1616. (University of
Tampere, Department of Journalism and Mass Com-
munication). Note: Doctoral disseration. English
summary. Available also on the Internet: http://
acta.uta.fi.

The research examines photo reportage from the
point of view of style and nature. The Storyboard-
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method of analysis which Hannu Vanhanen has
developed offers tools to investigate the inter-
relations between pictures in photo reportage. This
model of analysis is applied to two data. The basic
data consists of the annual volume of the Finnish
version of National Geographic in 2001 which is
corporated with photo reportage and web reportage
in different magazines in different time periods.
The focus is on the (r)evolution of photo reportage.

PRESS PHOTOGRAPHY « PHOTOGRAPHS
* REPORTAGE « VISUAL COMMUNICATION

Artiklar

Ahonen, Kimmo: Menetetty ruumis, kadotettu sie-
lu: dehumanisaatio elokuvassa Avaruuden pirut.
[=Lost body, damned soul: dehumanization in
Invaders from Mars.] Ladhikuva (2002)2, ISSN
0782-3053, pp. 8-25. Note: English summary.

FILMS « SCIENCE FICTION FILMS ¢ FILM GENRES

Aslama, Minna; Kantola, Anu; Kivikuru, Ullamaija;
e.a.: Politics displaced, politics replaced, elites’
and citizens’ talk on the economic crisis. In: Kalela,
Jorma; Kiander, Jaakko; Kivikuru, Ullamaija; e.a.
(eds.): Down from the heavens, up from the ashes:
the Finnish economic crisis of the 1990s in the
light of economic and social research, Helsinki,
Valtion taloudellinen tutkimuskeskus, 2001 , ISBN
951-561-381-7, (VATT-julkaisuja, 27; 6), ISSN
0788-4990, pp. 168-188. (Government Institute for
Economic Research).

ECONOMICS « CRISIS « ECONOMIC TRENDS

* DISCOURSE

Aslama, Minna; Kivikuru, Ullamaija; Moring, Inka;
e.a.: Mediated economic reality or aching spots of
civic society?: Finnish mainstream media publicity
of welfare disparities 1988-1998. In: Kalela, Jor-
ma; Kiander, Jaakko; Kivikuru, Ullamaija; e.a.
(eds.): Down from the heavens, up from the ashes:
the Finnish economic crisis of the 1990s in the
light of economic and social research, Helsinki,
Valtion taloudellinen tutkimuskeskus, 2001, ISBN
951-561-381-7, (VATT-julkaisuja, 27; 6), ISSN
0788-4990, pp. 433-464.

MEDIA RESEARCH « ECONOMICS « CRISIS

+ ECONOMIC TRENDS

Eerikdinen, Hannu: Eldmaa laboratoriossa: tieteis-
kuvitelmista teoriafiktioihin: ruumiin, koneen ja
halun metamorfoosi post-teoriassa. [=Life in the
laboratory: from science fiction to theory-fictions:
a metamorphosis of the body, machine and desire
in post-theory.] Ldhikuva (2002)2, ISSN 0782-
3053, pp. 56-75. Note: English summary.
POSTMODERNISM « TECHNOLOGY

* CULTURAL THEORY

Hujanen, Jaana: Nuorten uutismedian lukemisen
kaytanteet mediakasvatuksen haasteina. [=Practices
of reading news media (texts) as challenges for me-
dia education.] Nuorisotutkimus 20(2002)2, ISSN
0780-0886, pp. 32-44. Note: English summary.

YOUTH + MEDIA « NEWS « MEDIA EDUCATION

Juholin, Elisa: Image or substance?: candidate or
campaign?: a case study of a presidential election
campaign in Finland. Corporate Communications
6(2001)3, ISSN 1356-3289, pp. 124-130.

MEDIA + POLITICS « ELECTION CAMPAIGNS -
ORGANIZATIONS

Kilpi, Harri: British historical film: its history and
generic classification. Wider Screen (2002)1, Note:
Available only on the Internet: http://www.film-o-
holic.com/widerscreen/index.htm.

FILMS « HISTORY « FILM GENRES

Kiviméki, Sanna: Kirjoittamisen kokemus: suoma-
laisten naiskirjailijoiden haastattelut aikakausleh-
dissd. [=Experience of writing: interviews with
Finnish female authors in popular magazines.]
Tiedotustutkimus 25(2002)2, ISSN 0357-8070, pp.
4-21. Note: English summary.

MAGAZINES « WOMEN « AUTHORS « LITERATURE

Kivikuru, Ullamaija: Public service broadcasting:
a Northern view. In: Mukela, John (eds.): Essays
and conversations on media & democracy, Maputo,
NSJ Trust, 2001, pp. 190-212.

PUBLIC SERVICE « BROADCASTING * MEDIA
* DEMOCRACY

Kyrold, Katariina: Playboy-viulisti ja porno-ori:
ruumiillisia rajanylityksid julkkisesityksissa. [=The
“Playboy Violinist” and the “Porn Stud”: looking at
sexy celebrity bodies.] Tiedotustutkimus 25 (2002)2,
ISSN 0357-8070, pp. 34-49. Note: English summary.

GENDER « SEXUALITY « MEDIA RESEARCH
* CELEBRITIES

Moring, Inka: Detecting the fictional problem
solvers in time and space: metaphors guiding quali-
tative analysis and interpretation. Qualitative In-
quiry 7(2001)3, ISSN 1077-8004, pp. 346-369.

RESEARCH TRENDS « RESEARCH METHODS
* RESEARCH POLICY

Minnistd, Anssi: Musliminainen mielikuvien
kuiluissa. [=Western images of muslim women.]
Tiedotustutkimus 25(2002)2, ISSN 0357-8070, pp.
50-65. Note: English summary.

WOMEN « PHOTOGRAPHS « RELIGION
* NEWSPAPERS

Nordenstreng, Kaarle: Independence & ethics in
journalism: a Northern view. In: Mukela, John (eds.):
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Essays and conversations on media & democracy,
Maputo, NSJ Trust, 2001, pp. 100-118.

JOURNALISM ¢ ETHICS « DEMOCRACY « MEDIA

Nordenstreng, Kaarle: Role of the media in society:
lessons from Russia. In: Zassoursky, Yassen N.;
Vartanova, Elena (eds.): Media for the open society:
West-East and North-South interface, Moscow,
Moscow State University, 2001, 332 p., ISBN 5-
7974-0034-0, pp. 216-224.

MEDIA « SOCIETY « DEMOCRACY « MEDIA
STRUCTURE

Pietikdinen, Sari: On the fringe: news representa-
tions of the Sami. Social Identities 7(2001)4, ISSN
1350-4630, pp. 637-657.

NEWS « ETHNIC MINORITIES

Rosenqvist, Juha: Maéritelmié science fiction -eloku-
van lajityypille ja kehitykselle. [=Definitions to the
genre and development of science fiction film.] Wider
Screen (2002)1, Note: Available only on the net: http:/
/www.film-o-holic.com/widerscreen/index.htm.

SCIENCE FICTION FILMS « FILM GENRES

Rovio, Janne: Kovat kundit eivit tanssi? [=Tough
guys don’t dance?] Tiedotustutkimus 25(2002)2,
ISSN 0357-8070, pp. 66-77. Note: English
summary.

FILMS « FILM STUDIES « GENDER « NARRATOLOGY

Rovio, Janne: Lihaksikas hirvio: Jean-Claude Van
Damme elokuvassa Death Warrant. [=The muscular
monster: Jean-Claude Van Damme in Death Warrant. ]
Léhikuva (2002)2, ISSN 0782-3053, pp. 42-55. Note:
English summary.

FILMS « GENDER * AESTHETICS « HORROR FILMS

Silén, Jarkko: Sotaa, rauhaa ja rakkautta —
Neuvostoelokuvan lajityyppeja: Neuvostoelokuva
ja lajityyppi — kévisiko avoliitto? [=War, peace and
love: the genres of Soviet films?] Wider Screen
(2002)1, Note: Available only on the net: http://
www.film-o-holic.com/widerscreen/index.htm.

FILMS « FILM GENRES « HISTORY

Tikka, Pia: Sergei Eisensteinin ajattelun rakenteet
ja kuvakieli kehollisen mielen nédkokulmasta.
[=Metaphors of Sergei Eisenstein from the point of
view of an embodied mind.] Léhikuva (2002)2,
ISSN 0782-3053, pp. 26-41. Note: English sum-
mary.

FILM THEORY e« FILMS « PICTURES

Virtanen, Ilona: Kalle on aivan tavallinen homo:
homoseksuaalisuuden representaatio saippuasarjassa
Salatut elamit. [=“Kalle is an ordinary homosexual”:
representing homosexuality in the soap opera Sala-
tut eldmat.] Tiedotustutkimus 25(2002)2, ISSN 0357-
8070, pp. 22-33. Note: English summary.

SEXUALITY « SOAP OPERAS
*« TELEVISION PROGRAMMES

Viliaho, Pasi: Jean-Luc Godardin Histoire(s) du
Cinémasta ajattelun instrumenttina. [=Jean-Luc
Godard’s Histoire du Cinéma as an instrument of
thinking.] Wider Screen (2002)1, Note: Available
only on the net: http://www.film-o-holic.com/
widerscreen/index.htm.

FILMS « PICTURES « FILM THEORY
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Norge

Dokumentalist: Pernille Riise Lothe

Mediesprdk. Form og formidling i journalistikk
Jon Peder Vestad & Bjarte Alme, Oslo, Det Norske Samlaget, 2002, 208 p., ISBN 82-521-5934-6.

Kva er mediesprak? sper forfattarane seg i denne boka som handlar om det
journalistiske spraket. Dei sgkjer & gi svar pa kva samanhengar medie-
spraket blir brukt i, og korleis journalistar formar og formidlar tekstar.
Viktige tema i boka er sprakideal, journalistiske sjangrar og verkemiddel,
forteljeformer og spraket som verktey. Forfattarane vektlegg sprik og
formidling i radio og fjernsyn, og stemmebruk og framforing er teke opp i
eit eige kapittel. Boka inneheld dessutan oppgaver og ei journalistisk
ordliste. Mélgruppa for boka er studentar og lararar i journalistikk og
mediefag, men ho kan ogsé heve for leerarar som underviser i mediefag og
norsk pa vidaregaande skular.

Note: For mer informasjon, se http://www.samlaget.no/

Norsk Pressehistorie

Rune Ottosen, Lars Arve Rossland & Helge Ostbye, Oslo, Det Norske Samlaget, 2002, 240 p.,
ISBN 82-521-5750-5.

Hovudtema for denne nye pressehistoria er utviklinga av avisstrukturen,
journalistikken og profesjonaliseringa som har skjedd i avisene i Noreg fra
1760-talet og fram til i dag, med vekt pa etterkrigstida. Rune Ottosen har i
hovudsak skrive om tida fram til 1945, og har blant anna teke for seg danninga
av partipressa, framveksten av underhaldningsjournalistikken og pressa sine
kér under 2. verdskrig. Lars Arve Ressland og Helge @stbye har samarbeidd
om tida etter 1945, med gjennoppygginga etter krigen, konsolidering og auka
konkurranse, avpolitisering og kommersialisering og utviklinga fram mot eit
nytt tusenar. Ytringsfridom og presseetikk er gjennomgéande tema i presen-
tasjonen. Malgruppa for boka er studentar pa medievitenskap og journalistut-
danninga. Det er planlagt minst eitt bind til i same serie.

Note: For mer informasjon, se http://www.samlaget.no/

MedieNorge 2002. Fakta om norske massemedier

Nina Bjernstad & Jens E. Kjeldsen (eds.), Kristiansand, [J-forlaget, 2002, 255 p., ISBN 82-
7147-239-9.

MedieNorge er for fjerde gang ute med en samlet presentasjon av statisti-
. ske fakta om norske medier. Mediestatistikken (til og med 2001) er blant
annet hentet fra Statistisk sentralbyrds mediebrukerunderseokelser, opp-
lagstall for aviser, ukeblader og fagblader og eierskapsoversikter for de
storste medieselskapene. I tillegg inneholder boken ni artikler der forskere
kommenterer utviklingen pa mediefronten, medium for medium. Nina
Bjernstad er redakter for hele boken, mens Jens E. Kjeldsen er artikkel-
redakter. Disse artiklene er med: Dagspressen (Ivar Andenas), Boker
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(Helge Ostbye), Radio (Gunn Sara Enli), Fonogrammer (Dag Greonnestad), Fjernsyn (Trine
Syvertsen), Film, kino, video og DVD (Nils Klevjer Aas), IKT — mobilkommunikasjon og intern-
ett (Dag Andersen), Medieokonomi (Thorolf Helgesen), Eigarskap (Johann Roppen).

Note: For mer informasjon, se http://www.ij-forlaget.no/og http://medienorge.uib.no/

Instant Karma. Populeermusikkens kulturhistorie
Herman Willis, Oslo, Kagge Forlag, 2001, 611 p., ISBN 82-489-0164-5.

I sin kulturhistorie over populermusikken tar Willis for seg ulike stilarters
opprinnelse, vilkar og betingelser. Han forteller om sanger, musikkverk og
melodier fra musikkgenre som pop, rock, jazz, blues, country, reggae, rap,
rai, tango og techno. Det blir pekt pd sammenhenger mellom ulike kunst-
arter, epoker og artister. Boken er dessuten fylt av fakta og anekdoter om
en mengde artister. Forlaget beskriver boken som ”...monumental som
Led Zeppelins "Kashmir”, eggende som James Browns ”Sex machine” og
fengende som Edith Piafs ”Milord™”.

Note: For mer informasjon, se http://www.kagge.no/

Annan ny litteratur

Eide, Martin (ed.): Skrablikk: medievitenskapelige
Formidlingsfrukter. Bergen, Universitetet i Bergen,
2002, 288 p., ISBN 82-8033-012-7, (Publikasjon;
51), ISSN 1502-2382. (Universitetet i Bergen,
Institutt for medievitenskap).

Inneholder disse artiklene: Forord (Martin Eide),
Oppmerksomhetssamfunnet (Barbara Gentikow),
Bare moro (Rune Klevjer), Urbane dromme (Peter
Larsen), Museet i dagens mediesituasjon (Anders
Johansen), Den store lekamleggjeringa (Karl Knap-
skog), Tabloid og tabloakk: om god og darlig ta-
bloidisering (Jostein Gripsrud), Propagandaens
dialektikk — pd norsk (Martin Eide), I troverdighe-
tens navn slettes alle spor (Knut Helland), PR i
Jjournalistikken (Knut Helland), Tabloidjournalisten
har skulda (Lars Nyre), Regulering av eierforhol-
dene i norske medier (Helge Qstbye), Den pose-
rende uavhengighet/@Qyeblikkets mestere og mak-
ten (Martin Eide), Den norske demagogen: om
frykten for Carl 1. Hagens retorikk (Jens Kjeldsen),
Hvorfor er effektiv reklame sa vanskelig? (Bar-
bara Gentikow), Medienes framstilling av vold —
hva gjor den med oss? (Helge Qstbye), Familie-
livets komikk: hjemmekos i norske filmkomedier
(Leif Ove Larsen), Guds resonanskasse: om Sissel
Kyrkjebos vokale retorikk (Kate Augestad), Ung-
dom, sport och medier: om populdr idrottspropa-

ganda (Peter Dahlén), Gaarders anti-filosofi (Rune
Klevjer), Pengene og kulturen (Marit Bakke),
Elling/Mer ‘sportsidioti’ (Peter Dahlén), Hjemsted/
Dialekt/Avis/Krig (Anders Johansen), Den kultu-
relle Frelsesarmeen/Meteorologi og politikk/Reto-
rikkens dod/De nervose froskene (Peter Larsen),
Det store Du/Teori og praksis — i praksis (Martin
Eide).

RESEARCH ¢« MEDIA « CULTURE « DEBATES

Harro, Halliki: Changing journalistic conventions
in the press: empirical studies on daily newspapers
under different political conditions in 20th Esto-
nia. Oslo, Universitetet i Oslo, 2001, 278 p., (Acta
Humaniora; 100), ISSN 0806-3222. Note: Disser-
tation for the degree of dr.polit.

The author is discussing the development and the
role of journalistic methods and conventions during
the different political systems and epochs in 20th
century Estonia. She uses history as a screen to
demonstrate changes in journalism and how they
are related to political processes and power rela-
tions between the press institution and other groups
in society. The aim is to follow changes in journa-
listic conventions and explain how these conven-
tions have been influenced by the development of
professional standards and power relations between
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journalism and the other societal faces under diffe-
rent political regimes. The main source for empirical
study is the historical newspaper texts.
JOURNALISM ¢ HISTORY * NEWSPAPERS ¢ POLITICS

Ottosen, Rune: Avisbildet av NATOs krigforing pd
Balkan: norske avisers dekning av Kosovokrigen i
1999. Oslo, Hegskolen i Oslo, 2002, 190 p., ISBN
82-579-4121-2, (HiO-rapport; 2002, 8), ISSN 0807-
1039. ( Hogskolen i Oslo, Avdeling for journali-
stikk, bibliotek- og informasjonsfag). Note: Rappor-
ten inngar i et svensk-norsk forskningsprosjekt og
er finansiert gjennom bevilgninger fra Styrelsen
for psykologiskt forsvar i Sverige og Radet for
anvendt medieforskning i Norge.

NEWSPAPERS « WAR « COVERAGE + JOURNALISM

Sogner, Knut: En liten brikke i et stort spill: den
norske IT-industrien fra krise til vekst 1975-2000.
Bergen, Fagbokforlaget, 2002, 176 p., ISBN 82-
7674-843-0.

INFORMATION TECHNOLOGY

« TELECOMMUNICATION INDUSTRY + HISTORY

+ ECONOMICS

Ostbye, Helge; Helland, Knut; Knapskog, Karl; e.a.:
Metodebok for mediefag. 2. ed. Bergen, Fagbok-
forlaget, 2002, 294 p., ISBN 82-7674-812-0. Note:
2. reviderte utgave av lerebok pa innferingsniva i
medievitenskap/mediekunnskap. Boken har hjem-
meside pa internett: http://www.fagbokforlaget.no/
mediemetode.html

METHODOLOGY « RESEARCH METHODS
* MEDIA RESEARCH * TEXT ANALYSIS

Artiklar

Gramstad, Borghild: Norsk medieforskerlag
gjennom 25 ar. Norsk medietidsskrift 9(2002)1, pp.
7-28. Note: Utgitt i forbindelse med Norsk medi-
eforskerlags 25-ars jubileum.

MEDIA RESEARCH ¢ HISTORY ¢« ORGANIZATIONS
* MEDIA EDUCATION

Hoyer, Svennik: Noen ideer bak kommunikasjons-
og mediefaget. Norsk medietidsskrift 9(2002)1, pp.
29-56. Note: Utgitt i forbindelse med Norsk medi-
eforskerlags 25-ars jubileum.

MEDIA « EDUCATION < HISTORY
« COMMUNICATION THEORY

Galtung, Johan; Ruge, Mari Holmboe: Utenriks-
nyhetenes struktur: dekningen av Kongo, Cuba og
Kypros-krisene i fire norske aviser. Norsk medie-
tidsskrift 9(2002)1, pp. 57-96. Note: Artikkelen
ble forste gang publisert i Journal of Peace Re-
search 1 1965. Utgitt i forbindelse med Norsk medi-
eforskerlags 25-ars jubileum.

NEWSPAPERS « CRISIS « NEWS COVERAGE

« INTERNATIONAL NEWS

Allern, Sigurd: “Makkverket” som ble en klassi-
ker. Norsk medietidsskrift 9(2002)1, pp. 97-104.
Note: Utgitt i forbindelse med Norsk medieforsker-
lags 25-ars jubileum.

INTERNATIONAL NEWS » NEWS COVERAGE

* JOURNALISM « DEBATES

Larsen, Peter: Bourdieu og kédlhovedet: essay om
fotografiets teoretiske anvendelser. Norsk medie-
tidsskrift 9(2002)1, pp. 105-128. Note: Utgitt i
forbindelse med Norsk medieforskerlags 25-ars
jubileum.

PHOTOGRAPHY « ART THEORY « CULTURE

* PHOTOGRAPHS

Braanen, Bjergulv: Makten i maskinen. Norsk
medietidsskrift 9(2002)1, pp. 129-138. Note: Utgitt
i forbindelse med Norsk medieforskerlags 25-ars
jubileum.

NEWSPAPERS « JOURNALISM « MEDIA INDUSTRY
« DEMOCRACY

Vik, Siss: Hvorfor “Baise-moi” gjor oss flaue. Norsk
medietidsskrift 9(2002)1, pp. 139-146. Note: Utgitt
i forbindelse med Norsk medieforskerlags 25-ars
jubileum.

FILMS « PORNOGRAPHY ¢ SEX ROLES
* CENSORSHIP
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Sverige
Dokumentalist: Roger Palmqvist

Tre rapporter fran forskningsprojektet Populiira passager:
Medierna i det moderna konsumtionsrummet

Det kommunikativa handlandet. Kulturella perspektiv pa medier och konsumtion

Erling Bjurstrom, Johan Forniis & Hillevi Ganetz, Nora, Bokforlaget Nya Doxa, 2000, 208 p.,
ISBN 91-587-0346-3.

Boken utgor den forsta rapporteringen fran kulturforskningsprojektet Po-
puléra passager: Medierna i det moderna konsumtionsrummet.

Med utgangspunkt i ett kulturanalytiskt perspektiv granskas och disku-
teras tidigare kulturforskning om konsumtion och mediebruk. Intresset gar
hér utdver tidigare ekonomiskt inriktad konsumtionsforskning och forfat-
tarna vidgar mediebegreppet och sétter in mdnniskors mediebruk i storre
konsumtionssammanhang.

DET KOMMUNIKATIVA HANDLANDET

Passager. Medier och kultur i ett képcentrum

Karin Becker, Erling Bjurstrom, Johan Fornéds & Hillevi Ganetz (eds.), Nora, Bokforlaget
Nya Doxa, 2001, 480 p., ISBN 91-578-0366-8.

Antologin tar sin utgdngspunkt i ett nutida svenskt kdpcentrum, Solna
PAGSAGER Centrum norr om Stockholm. Hér star konsumtion som kommunikation i
eBiEn 0 xR | 7 <CrcEnTRIY fokus. Kommers pagér, men dér formedlas samtidigt budskap och betydel-
ser mellan ménniskor, burna av olika sorters medier. Walter Benjamins
Passagearbete, en studie om Paris’ 1800-talsarkader, utgér en gemensam
referenspunkt for forfattarna.

Antologin &r en kulturstudie om hur mening och makt skapas genom
olika former av mediebruk. Boken tar ett brett grepp om kdpcentret, men
inriktar sig framst pa processerna av kommunikation och mediebruk i dess
Oppna, offentliga rum. Antologin ar strukturerad i fyra delar: Forsta delen,
Stad och marknad, placerar in kdpcentrumet i en social och historisk kon-
text; Del tva, Grdnser och samband, ror gransdragningar och nétverk inne i centrumet, i
konsumtionsmiljon; I del tre, Tid och rum, behandlas hur rumsliga ramverk och tidsliga strukturer
skapas av kdpcentrumets arkitekter och ledning i samspel med besokarna; den avslutande fjarde
delen, Rorelse och moten, lagger fokus pa de sociala och medierelaterade handlingar och prakti-
ker som ménniskor utfor inom dessa ramar.

Foljande artiklar ingar: Konsumtion som kommunikation (Johan Fornés), Hemligheter och 16g-
ner i kopcentrumet (Hillevi Ganetz), Markdgare och métesplatser (Martin Gustavsson), Kommers
och karneval i cyberrymden (Hillevi Ganetz & Martina Ladendorf), Bakom kdpcentrets kulisser
(Erling Bjurstrdm), Batonger och binkar (Karin Lovgren), Trassliga informationsndit (Johan For-
nds), Bara titta — Solna centrum som visuell arena (Karin Becker), Passagernas ton (Hasse Huss),
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Med julen i centrum (Hillevi Ganetz), Fotografen och flanéren (Karin Becker), Med en liten gul
engangskamera (Karin Lovgren), Hemmalagets plats (Erling Bjurstrdom), Passager och méten
(Johan Fornéds), Konsumentfloden (Goran Bolin), Kopcentrumet som vardagsrum (Martina
Ladendorf) och Upplevelseproduktion i hindelsernas centrum (Johan Fornas).

Medier och manniskor i konsumtionsrummet

Karin Becker, Erling Bjurstrom, Johan Fornids & Hillevi Ganetz (eds.), Nora, Bokforlaget
Nya Doxa, 2002, 425 p., ISBN 91-578-0410-9.

Utifrdn medieetnografiskt féltarbete med djupdykningar i och kring Solna
Centrums passager, prang och vrar redovisar denna antologi samspelen
mellan kommunikation och konsumtion.

Med inspiration fran Walter Benjamins Passagearbete tar forfattarna
sin startpunkt i butikerna och biblioteket, och ror sig ddrifran till andra
miljoer for att f6lja mediebrukets olika yttringar. I studien 16per tre barande
huvudteman: 1. Kretsar, som ror samspelet mellan medietyper, 2. Kedjor,
som ror mediekonsumtionens skiftande tidsliga forlopp (fran urval och
kop till bruk och avyttring), samt 3. Kontexter, som rér mediebrukets
rumsliga sammanhang. Vart och ett av bokens kapitel tar avstamp i en upp-
sittning medier som rakar finnas till salu i skilda butiker i ett kdpcentrum.

Foljande kapitel ingar: Kommunikation som konsumtion (Johan Fornis), Mediemaskiner:
Komunikationens hardvaror (Martin Gustavsson), Tidningar och tidskrifter: Transnationella for-
bindelser (Leonor Camauér), Bocker: Urvalsprocesser i bokhandeln (Hillevi Ganetz & Karin
Lovgren), Bocker: Lan och gavor (Hillevi Ganetz), Affischer och kort: Bildgenrer i bruk (Anette
Gothlund), Fotografier: Lagrade bildminnen (Karin Becker), Telefoni: Mobila grdnser (Lars
Kaijser), Musik: Egna ljudspdr (Hasse Huss), Brukets tider och platser (Karin Lovgren), Samlar-
kretsar: I mediekonsumtionens marginaler (Erling Bjurstrom), och Mediesamspel i tid och rum
(Johan Fornis).

Besked ikviill. Valprogrammen i svensk radio och TV

Peter Esaiasson & Nicklas Hakansson, Stockholm, Stiftelsen etermedierna i Sverige, 2002, 265 p.,
ISBN 91-518-4111-8, (Etermedierna i Sverige; 19), ISSN 1400-7274.

Med utgangspunkt i valprogrammen i radio och TV diskuteras relationen
mellan journalister och politiker ur olika perspektiv. Forfattarna pekar in-
il ZE  Jedningsvis pa ett dramatiskt skifte i svenskt samhéllsliv, nimligen journa-
listernas intrdde som sjélvstidndiga politiska aktorer. Har ges en historisk
expos¢ av valprogrammen, hur det gick till nir journalisterna tog plats pa
scen, hur benégna journalisterna &r att avbryta politikerna, lever journalis-
terna upp till kravet om opartiskhet, vilka konsekvenser fick det nér jour-
nalisterna borjade fraga ut politikerna, vilka krav kan man som medbor-
gare stilla pa god valinformation, och hur bor framtidens valprogram vara
utformade?
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Boken bygger pa analys av historiska dokument fran Sveriges Radio,
samtalstonen i partiledarutfragningarna, systematiska innehallsanalyser
och personliga intervjuer med de ansvariga journalisterna.
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Goteborgskravallerna

Kjell Granstrom (ed.), Stockholm, Styrelsen for psykologiskt forsvar/SPF, 2002, 99 p., (Rapport;
187), ISSN 1401-2383. Note: English summary 5 p.

Rapporten beskriver och analyserar hur den typ av valdsamma samman-
stotningar som dgde rum under EU-toppmotet i Goteborg i juni 2001 pa-
verkar polisers och demonstranters syn pa sig sjdlva och pa varandra, pa
samhillet och pa tilltron till mojligheterna att upprétthalla demokratiska
fri- och réttigheter. Dessutom granskas nyhetsrapporteringen i nagra dags-
tidningar och de budskap som férmedlades till allmdnheten under de aktu-
ella dagarna. Rapporten innehéller foljande tre delstudier: Foréndrade attity-
der och uppfattningar hos poliser och demonstranter, Fordndrad tilltro till
demokratiska spelregler samt Grupprocesser i tidningsrubriker och bilder.

Den svenska pressens historia. Band IV: Bland andra massmedier (efter 1945)

Karl Erik Gustafsson & Per Rydén (eds.), Stockholm, Ekerlids forlag, 2002, 408 p., ISBN 91-
89617-14-1.

Det fjarde bandet av Den svenska pressens historia behandlar aren efter
1945. Volymen innehaller tre delar: Tidningar dér men pressen lever
(1945-1958), av Lars-Ake Engblom, beskriver en tid av sociala reformer,
snabb omvandling av néringslivet, kraftig tillvixt och full sysselséttning.
Bittre villkor skapas for pressen. Till detta kommer en forenklad teknisk

DEN SVENSKA |
PRESSENS
FIISTORIA

framstéllning och en journalistik som gor upp med gamla traditioner; 7v
fordndrar virlden (1958-1975), av Sverker Jonsson, beskriver en period
dér televisionen introduceras och konkurrens med pressen inleds. I tillvax-
tens spar foljer koncentration. Rekordaren under 1960-talet innebér samti-
digt att stora dagstidningar ldggs ned. Efter veckopressens hojdpunkt pa
60-talet kommer manga specialtidskrifter. Den ekonomiska tillvixten bryts i borjan av 1970-talet.
Kvillspressen bromsar sitt fall med hjélp av specialiserade bilagor; I datorernas virld (efter
1975), av Karl Erik Gustafsson, beskriver datoriseringens betydelse for tidningsproduktionen och

fordndringar av tidningsmiljon. Presspolitiken fortsatte att byggas ut och Sveriges Radio startade
lokalradioséndningar dver hela landet, dagspressen och radion ndrmade sig varandra. Forsok med
foreningsdgd ndrradio inleddes. En avreglering av radion och televisionen inleds. Den tredje
pressutredningen avslutades 1975 och satte sin prigel pa presspolitik och pressdebatt ldng tid
framover. Vidare diskuteras upp- och nedgangar inom tidnings- och tidskriftsutgivningen, bety-
delse av reklamfinansieringen av radio och televisionen for pressen, och digitaliseringens effek-
ter.
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Pa viig mot medievirlden 2020. Journalistik, teknik, marknad Andra omar-
betade upplagan

Hakan Hvitfelt & Gunnar Nygren (eds.), Lund, Studentlitteratur, 2002, 235 p., ISBN 91-44-
02378-2.

7= Inkluderar foljande artiklar: En ny medievdrid (Hakan Hvitfelt), Frdn tid-
ningsforetag till innehdllsforetag (Borje Alstrom), Ndtnyheter med gamla
och nya aktorer (Lowe Hedman),

En himla massa kanaler (Lowe Hedman), Morgondagens teknik finns i
[P — dagens laboratorier (Nils Enlund), Att lyckas med sin flerkanalspubli-
Pa vag mot cering (Kristina Sabelstrom Moller), Frdn murvel till varumdrke och
medievariden “ N . .. .
2020 content provider” (Gunnar Nygren & Borje Alstrom), Internet som jour-
Journalisck, teinik, marknad nalistiskt verktyg (Torsten Thurén), Lokal politisk kommunikation i
néitverkssamhdllet (Gunnar Nygren), och Ar IT botemedlet f6r demokra-

tins sjuka? (Anders R Olsson).

Py m—

Gatans politik: Goteborgsdemonstrationerna juni 2001.
Ur mediernas, polisernas och demonstranternas perspektiv
Marianne Liliequist & Jorgen Lundilv (eds.), Gévle, Meyers, 2002, 141 p., ISBN 91-7111-128-X.

Antologin redogér for en tvidrvetenskaplig studie av hindelserna i sam-
band med EU-toppmétet i Géteborg i juni 2001. Héndelser som vickte
fraigor om synen pa demokrati och Sverige som rittsstat. Studien
problematiserar skeendet utifrén olika forskningsperspektiv. Attityder och
véarderingar hos nagra av de inblandade aktorerna granskas. De olika bil-
derna stills mot varandra; aktivisternas mot polisernas, alternativpressens
mot riks- och lokaltidningarnas o.s.v.
| R Antologin innehéller foljande artiklar: Valdsfiltret. Om mediernas rap-
oW [ O7lering av demonstrationer frdn Vietnam till WTO och EU (Olle Fin-
dahl), Gatans politiska teater. Unga aktivisters erfarenhetsberdttelser
(Marianne Liliequist), Kravallpoliser i medierna. Forestdillningsvirldar
hos framtidens moderna poliser (Jorgen Lundalv), “Vdr stad har valdta-
gits”. Konstruktionen av “folket” i tre dagstidningar i samband med Gdteborgshindelserna
(Jesper Enbom), Farhdgor och férhoppningar. Géteborgs-Postens bild av protesterna mot EU-
maotet sommaren 2001 (Patrik Haggqvist), samt Svartluvor, poliser och fredliga demonstranter.
Berdttelser om vdld i tva alternativa nyhetsmedier (Jenny Gunnarsson).

Ans polidk

Marianne Liliequist .
och Jorgen Lundily, red MEYERS
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Fiktiva forebilder. Reflektioner kring filmhjdiltar som ledare
Bjorn Rombach & Rolf Solli, Lund, Studentlitteratur, 2002, 242 p., ISBN 91-44-02240-9.

Boken behandlar ledarskap pé film, om spelfilm som normbérare nér det
giller beteende i yrkeslivet. Nio filmer analyseras med avseende péa vad de
sdger om ledarskap. Filmerna dr: Any given Sunday, Matrix, Elisabeth,
Beck — Mannen med ikonerna, Nixon, Broderna Mozart, Life of Brian,
Gudfadern samt Bron dver floden Kwai.

Bjorn Rombach Roif Seill

/ reflektioner
/Aring filmhjaltar
5om lgdare

e

En resa till naturen pd reklamens villkor

Asa Thelander, Lunds universitet, Sociologiska institutionen, Avd. for medie- och
kommunikationsvetenskap/MKV, 2002, 215 p., ISBN 91-7267-125-4, (Lund Studies in Media
and Communication; 4), ISSN 1004-4330. Note: Dr. diss. English summary 4 p.

Avhandlingen analyserar forestidllningar om natur i resereklam och vad
dessa har for betydelse for manniskors uppfattningar om natur. I boken
diskuteras fragor som handlar om forvéntningar fore resan, dar medier och
reklam &r viktiga kallor till information, den faktiska upplevelsen i forhal-
lande till den forvédntade, och hur upplevelsen sedan aterskapas i t.ex.
resendrernas fotografier. Analys och resultat baseras pa bildanalys av
resereklam, intervjuer med resendrer och analys av deras fotografier.

fisa Thelander

~Erfresatill naturen
pa reklamens
villkor

Anion 4

For att bli kvinna — och av lust. En studie i tondarsflickors lisning

Maria Ulfgard, Stockholm, B. Wahlstrom, 2002, 381 p., ISBN 91-32-32849-4, (Skrifter utgivna
av Svenska barnboksinstitutet; 78), ISSN 0347-5387. (Lunds universitet, Litteraturvetenskapliga
institutionen; Malmo hogskola, Lararutbildningen i Malmd). Note: Dr. diss. English summary 12
p. Transl. by Lars-Hakan Svensson.

Avhandlingen intresserar sig for vad flickor ldser pa sin fritid och hur de
ser pa sin ldsning. Studien har foljt tjugo 15-16-ariga flickors fritidslés-
ning under tva ar. Flickornas litteraturval och l4dsning har kopplats till geo-
grafiska, sociala, kulturella och religidsa bakgrundsfaktorer samt till den
undervisning de far i skolans svenskdmne. Studiens utgdngspunkt &r
receptions-, text- och genusteoretisk, men ocksa ideologikritisk.

E\
i‘ Maria Ulfgard
For att bli kvinna - och av lust

=
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Annan ny litteratur

Ericsson, Urban; Molina, Irene; Ristilammi, Per-
Markku: Miljonprogram och media: forestdillningar
om mdnniskor och férorter. Stockholm, Integra-
tionsverket; Riksantikvarieambetet, 2002, 111 p.,
ISBN 91-7209-253-X.

MEDIA + CONSTRUCTION « ENVIRONMENT

« EVERYDAY LIFE

Hallberg, Fredrik: Open source marketing: en
explorativ studie av Internetkommunikationens pd-
verkan pad affirslogiken och marknadskommuni-
kationen. Handelshogskolan vid Goteborgs univer-
sitet, Informations- och massmediegruppen, 2002,
110 p., (Rapport; 43), ISSN 1100-6153.

INTERNET « MARKETING « COMMUNICATION
* WORLD WIDE WEB

Hallingberg, Gunnar: Tidens tusende tungor: ra-
dion i Sverige fran 50-tal till 90-tal. Stockholm,
Atlantis, 2000, 520 p., ISBN 91-7486-522-6.

RADIO « HISTORY ¢ RADIO GENRES « COMPETITION

Olausson, Ulrika: “Vi kommer bara ihdg valdsam-
heterna”. Medborgare om Géteborgskravallerna och
medierapporteringen. Stockholm, Styrelsen for psy-
kologiskt forsvar/SPF, 2002 , 63 p., (Meddelande;
161), ISSN 1401-2357.

MEDIA + JOURNALISM « VIOLENCE
* SOCIAL CONFLICTS

Presshistorisk arsbok 2002. Stockholm, Féreningen
Pressarkivets Vinner, 2002, 230 p., ISSN 0282-
020X.

Arsboken inkluderar foljande artiklar: Den svenska
pressen i Gronkopings narrspegel: “Det vdsentli-
gaste i svensk dagsjournalistik i en stor grumlig

droppe” (Jan Borga), Sveriges periodiska littera-
tur, Publicistklubben och Bernard Lundstedt (GO-
ran Nilzén), Att sdtta pennan framfor svdrdet.
Officerarna och det moderna pressgenombrottet
(Hans Abelius), Den bortglomda partipressen. Fri-
kyrkliga dagstidningar i Vistsverige 1850-1950
(Tomas Andersson Odén), En kulturaristokrati for
bred publik. DN-journalisten Torsten Fogelqvist
(Ingmar Lundkvist), Lili de Faramond. Konstndr,
Jjournalist och forfattare (Ellinor Melander), “Det
var ikke lett a forklare borgerne i et fremmed land
hva Det 3.rike egentlig var.” Tyske Hitler-flykt-
ningers skribentvirksomhet i Danmark, Norge og
Sverige 1933-1940 (Frank Meyer), Sverige och det
nazistiska maktovertagandet. Svenska pressopinio-
ner varen 1933 (Lars-Folke Landgrén), Niirnberg-
lagarna och den svenska pressen (Johan Selan-
der),
Lexelius), Eyvind Johnson och tidskriften Handslag
1942-1945 (Leif Gouiedo), Den pdgdende bild-
ningsresan (Anders Bjornsson).

Frontkorrespondenter pd parkett(Peter

PRESS ¢ HISTORY « ARCHIVES * JOURNALISM
* SWEDEN

Artiklar

Dahlgren, Peter: In search of the talkative public:
media, deliberative democracy and civic culture.
Journal of the European Institute for Commun-
ication and Culture 9(2002)3, ISSN 1318-3222,
pp. 5-25.

MEDIA + AUDIENCE « DEMOCRACY « CULTURE
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